Resource Preferences
The survey asked respondents the following question: "If you were seeking help for suicidal thoughts and knew where to find resources to help, how likely would you be to use each of the etween 1999 and 2009 , California lost between 2,800 and 3,800 of its residents to suicide each year. One concerning trend is that although African American and Asian/Pacific Islander California residents have a lower suicide rate than White residents, the suicide rate is increasing in these groups. Given these racial differences in suicide rates and trends, it is important to understand differences across racial and ethnic groups' exposure to suicide prevention messaging, preferences for suicide crisis services, and confidence in their ability to intervene with persons at risk of suicide. Such information may inform how suicide prevention programs differentially impact racial and ethnic groups, an area in which prior RAND work has pointed out that there is little available evidence.
1
Proposition 63 funded a multifaceted social marketing campaign for preventing suicide. One component of this campaign is a statewide mass media effort entitled "Know the Signs." Through various media outlets, Californians are presented with the slogan "Pain Isn't Always Obvious" and encouraged to visit the campaign website (www.suicideispreventable.org) to learn about the warning signs for suicide and resources available to help.
As part of its evaluation of activities funded under Proposition 63, in the spring and summer of 2013 RAND launched a statewide survey of 2,568 California adults ages 18 and older who were reachable by telephone (landline or cell phone). For the suicide prevention initiative, the survey was designed to estimate the proportion of Californians exposed to social media campaigns funded under Proposition 63, as well as to better understand Californians' preferences for suicide crisis services and confidence in their ability to intervene with persons at risk of suicide. We initially surveyed a random sample of 2,001 adults in the spring of 2 As shown in Table 1 , some preferences differed by race/ethnicity. Latinos and African Americans are more likely to prefer to use text and web-based chat services than Whites. Latinos, African Americans, and Asian Americans are less likely to want face-toface help from a family member or friend. This implies the need for a diverse array of crisis services and suggests the importance of targeting new crisis service technologies (chat, text) to minority groups.
Confidence to Intervene
Confidence to intervene refers to a person's feeling of competence serving as a gatekeeper to identify, intervene, and refer people at risk for suicide to help. Seven questions were asked about confidence to intervene that were then combined for a total confidence score with values ranging from 1 (low) to 7 (high). Though there were some differences across racial/ethnic groups (i.e., Latinos, African Americans, and Asian Americans reported lower levels of confidence to intervene than Whites), these differences were small. We note that this report presents overall comparisons across groups; some of the differences are likely due to differences in the composition of the groups with respect to language, education, and location. Thus, the results should be considered preliminary. We plan to conduct more-complex analyses that will control for these factors, which may aid in interpreting the results.
